Executive Summary

Our purpose

It is our desire to display a different aspect of life and life experiences. It is our belief that once the viewer has left the theatre they can be uplifted, and even possibly, positively impacted by the movie in which they have just seen.  It is our commitment to produce films that offer hope and inspiration at its core. 
We also have a dual purpose to teach people the skills needed to produce a movie –21st century media skills.  We will have student/baseball players/actors/actresses/camera people/sound techs/singers/dancer’s folks being taught by paid professionals to create a spirit of togetherness.  
We want to create Jobs in the community and produce films with characters in the eternal roots of humans!  Real crime prevention as communities come together for the peaceful purpose of producing a work of art. 
Huckleberry was inspired by the good people of Rattvik and Leksand Sweden that had Himlaspalet a play about the road to heaven produced each mid-summer celebration week in the late 80’s and early 90’s.
We will also have police and others speak of life decisions that take less than a minute:  One punch – one long kiss…..EXPLAIN Felonies and STD’s.  We will have people speak of abstaining from sex until marriage and repropagation. We will have speakers talking about peer pressure and where one can go for help. We will have students bused in from local schools to be part of the “crowd scenes” and to learn about all the jobs related to film.
Locations

The choreographed baseball and “show” scenes will be filmed at UIC at Curtis Granderson Field.  We will have the clowns play exhibitions at local minor league stadiums in the area -Crestwood, Schaumberg, Kane County, Joliet, Rock Island Illinois and also Davenport Iowa where will have the film crews and teachers direct more scenes after the games are played.   
Marketing Strategy.

The goal of this process is to see this feature length production end up on the “big screen.”  The actual marketing of a film is the function of a distributor. It involves the representation of the film in terms of genre, the placement of advertisements in various media, the selection of a sales approach for exhibitors and foreign buyers as well as promotional events, all of which are critical to a film success.

All the studios and independent distributors have one or more staffers in charge of acquisitions.  We must carefully identify and pursue all the following venues to make sure we are known by these execs.    

1.) Film Festivals

We can enter various festivals across this country and elsewhere. Usually these contests are open to anyone to submit his or her work.

2.) Movie House i.e. Universal, New Line, etc.

By way of an agent or directly contacting these houses you go about setting an appointment where someone will view the movie or the trailer.
3.) Distributor

A distributor has the authority to put your product right in the theatre with the proper pro-mo dollars this can be highly lucrative.

Television and or video contracts are much like movie houses. Once they’ve screened your work, they will make you an offer.

4.) Pay television –HBO, Showtime etc

5.) Television

6.) Video

7.) Four Walling! This is where one rents a local theatre and splits the box take 50/50 and creating a spark buzz n critical attention.

Our strategy is to negotiate with key people in the industry to get our project a deal.  This process does not happen overnight even with the best of projects.  But with determination and networking this process will go quickly and smoothly as possible.  
Our Product (script)
It has been proven that films about baseball do extremely well.  Films like

Bull Durham, The Natural, Field of Dreams, Eight Men Out and many others were box office successes.  Americans love their baseball as evidenced by players with 100 million-dollar contracts and dozens of baseball games on the TV each night.    Ours is a great baseball story peopled by players not yet tainted by million-dollar, long-term contracts or media induced stardom.  The Clowns are America’s real dream team – Playing and working hard hoping for a better tomorrow.

The story also discusses race as Huckleberry and his teammates discuss the roots of “black anger and “white resentment.” The “sets” or locations aren’t the super “mallparks of today but quaint parks from yesteryear.  The movie is a true story about one of the last seasons of the Indianapolis Clowns.  Writer/assistant director, Tommy Nolan played for the Historic Negro League team in 1983 with “the old man from Iowa.” Huckleberry was white but he knew the Clowns storied history in the Negro leagues.

Our demographic are viewers of all ages. Our rating will be PG13, enabling us to reach an outstanding market share. This film holds something for each moviegoer.  It has action, drama, suspense and love elements which will draw and entertain a wide audience.

What makes our project unique is our subject matter and our approach to the filmmaking process. Influences like realism will get us down and dirty with the baseball and the dialogues.  This and our unique venues will make our filmmaking project fascinating to watch.  

This project will be shot as a feature length project approximately 112 minutes.                  

We will also be using this film as an anti-crime tool.   Police budgets across the country are being slashed and some of the first things to go are the preventative programs.  We will be using this film to give young people a place to go so they can say no to crime and destructive behavior.  Our “locations” will be filled with young people hoping to learn something about how films are made.  We will have people there to teach and give the young people some hope and direction. 
TIMELINE
MAY 15 we will begin distributing the Script to high schools, junior colleges and universities got aspiring film students to look over and become familiar with what we will be doing in the summer creating this movie.

We will be “adding” 10 half pages of advertisements to the 130 page script and information book which will be distributed online and at various schools around the Chicagoland area.  
JUNE 1 –We will begin the education and exercise games starting out with  spring training practice where we work with potential actors and actresses on baseball skills and exercises--how to hit and bend to catch a ground ball—
Great exercises. The students can begin impromptu scenes as we will have numerous cameras, coaches and teachers at these practices. We will also begin looking for the talent and be giving screentests to people who are interested in participating and want to add to their resumes.  of baseball and cameras.  

We will be looking for clowns and mimes with funny stuff to help us create 3 weeks of pure joy at ballparks across the Chicagoland area and beyond.    
July 15  We will begin the film process and be filming for three weeks.  The team will have a 10 game schedule around Illinois and Eastern Iowa and we will be choreographing scenes at UIC for 5 days.   

